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Participation  in  the  Federal  Graphics  Improvement  Pro- 
gram begins  with  an  evaluation  of  an  agency's  current 


graphics.  Asked  to  evaluate  the  Marine  Corps  were 
B-  Helander,  J.  Casey,  J.  Dean,  R.  Cummings,  G,  Smith 


and  A Kner.  They  are  shown  around  the  table  being 
briefed  by  Marine  Corps  representatives. 


Where  good  graphics  begin — 
and  get  better 

It  has  been  referred  to  as  a storeroom  of 
ideas  and  a place  in  Government  to  pick  up 
expert  opinions,  candid  views,  and  fresh  in- 
sights. Some  have  also  described  it  as  spe- 
cial, unique,  direct,  and  constructive.  But  for 
scores  of  departments  and  agencies  the  Fed- 
eral Graphics  Improvement  Program  is  the 
place  where  good  graphics  begin — and  get 
better. 

The  result  of  the  four-year  effort  coordinated 
by  the  National  Endowment  for  the  Arts  has 
been  a slow  but  steady  change  in  the  way 
various  agencies  and  departments  of  the 
Federal  government — and  even  one  state 
government — look  to  themselves  and  to  the 
various  publics  they  serve  with  their  publica- 
tions and  other  graphics  products. 

The  program  seeks  to  provide  designers 
and  communicators  at  all  levels  with  tools  and 
resources  to  help  them  turn  out  publications 
that  are  more  readable,  pleasing,  simple,  and 


cost  effective.  It  also  seeks  to  help  managers 
administer  their  publications  programs  in  a 
more  efficient  way. 

The  program  comes  to  grips  with  some  fun- 
damental questions:  Is  the  printed  message 
planned,  designed,  and  targeted  for  intended 
audiences?  Are  styles  consistent?  Are 
typefaces  simple  and  harmonious?  Do  the 
techniques  used  do  justice  to  the  problem?  Is 
the  design  staff  located  in  the  right  place  in  the 
organization? 

And  finally,  the  Graphics  Program  can  help 
suggest  alternatives:  Is  there  a better  way7 

An  agency's  involvement  in  the  graphics 
improvement  process  begins  with  . 

The  invitation 

The  Arts  Endowment  writes  directly  to  the 
head  of  a department  or  agency  in  a letter  that 
sets  forth  the  framework  of  the  program  and 
delineates  ways  that  future  efforts  can  be  most 
productive. 

Although  no  specific  priorities  are  set  for 
invitations,  most  of  the  cabinet  departments 
were  among  the  first  to  take  part. 


A few  sometimes  ask  for — and  receive — 
special  consideration  out  of  their  normal 
“turn.”  The  reasons  vary.  They  could  involve 
the  establishment  of  a new  agency,  such  as 
the  University  of  the  District  of  Columbia.  Or 
in-house  design  groups  may  be  actively 
studying  their  agency's  communications — as 
happened  in  the  Central  Intelligence  Agency. 
Or  quality  design  factors  may  be  needed  as 
an  integral  part  of  a larger  project — the  situa- 
tion with  the  Smithsonian  Institution’s  National 
Zoological  Park. 

The  letter  of  invitation  also  asks  the  agency 
head  to  appoint  a graphics  liaison  with  full 
authority  and  support.  The  liaison  becomes 
the  focal  point  for  the  agency’s  involvement  in 
the  program  by  gathering  together  an  assort- 
ment of  graphic  materials  and  submitting 
them  for  evaluation  at  the  Endowment  by  an 
expert  panel  of  designers  and  communi- 
cators who  serve  without  compensation. 

The  portfolio 

Working  with  the  Federal  Graphics  Coor- 
dinator Jerry  Perlmutter  and  his  staff,  the 


Graphics  Coordinator  Jerome  Perlmutter.  Alfred  Rivers  and  Capt.  Marion  Cotton  briefed  panelists  on  After  the  briefing,  panelists  study  each  portfolio  item. 

the  Marine  Corps'  mission  and  graphics  organization. 


agency  liaison  puts  together  a portfolio  of  the 
agency’s  graphics. 

The  products  run  the  gamut  of  reports, 
studies,  regulations,  pamphlets,  magazines, 
newspapers,  bulletins,  posters,  letterheads, 
forms,  and  buck  slips. 

Some  agencies  have  unusual  applications 
for  graphics.  As  part  of  its  portfolio,  the  Veter- 
ans Administration  brought  dishes  from  its 
hospitals.  The  National  Aeronautic  and  Space 
Administration  submitted  a spacesuit  with 
graphic  markings.  Although  the  Commerce 
Department  was  unable  to  bring  an  entire 
airplane,  photographs  of  the  markings  were 
available  for  panelists  to  evaluate  and  com- 
ment on.  And  at  the  evaluation  for  the  Marine 
Corps,  all  of  the  types  of  publications  de- 
scribed above — and  more — were  available 
for  critique,  along  with  armbands  for  the 
Marines'  military  police. 

The  portfolio  is  displayed  in  the  Endow- 
ment's 1 1th  floor  conference  room.  The  dis- 
play mirrors  the  impression  the  agency  gives 
to  target  audiences.  Top  administrators  in- 
vited to  view  it  often  see  for  the  first  time  a 
visual  representation  of  their  agency. 

The  evaluation 

On  the  day  of  evaluation,  panelists — 
generally  about  six — and  agency  represen- 
tatives sit  down  to  meet  each  other  and  talk 
about  the  agency's  mission  and  graphics 
program. 

At  a typical  evaluation — that  of  the  Marine 
Corps  held  February  25 — there  were  six 
panelists.  Two  represented  the  academe: 
Massachusetts  Institute  of  Technology  and 
the  Rhode  Island  School  of  Design.  Two  were 


from  publications:  The  New  York  Times  and 
Sports  Illustrated.  One  was  the  top  graphics 
designerfor  Westinghouse  Electric  Corp.  and 
the  other  the  curator  of  arts  for  the  National  Air 
and  Space  Museum. 

Capt.  Marion  Cotten,  head  of  the  au- 
diovisual section,  Training  and  Support 
Branch,  and  Alfred  Rivers,  chief  of  the 
Graphics  Section,  both  from  Marine  Corps 
Headquarters,  briefed  panelists  and  staff  on 
the  organizational  pattern  of  design  responsi- 
bilities within  the  Corps  and  described  the 
threads  of  design  philosophies  as  well. 

Throughout  a typical  morning  session, 
panelists  ask  probing  questions  and  agency 
representatives  explain  their  approaches  to 
solving  graphics  problems  in  detail.  Specific 
examples  are  pulled  from  the  wall  rack  dis- 
plays. The  group  may  discuss,  perhaps,  the 
possibilities  of  standardized  paper  sizes.  Or 
panelists  may  ask  how  the  agency’s  seal  or 
logotype  evolved. 

After  the  briefing,  the  evaluation  panelists, 
equipped  with  a workbook,  examine  each  of 
the  portfolio  items  in  greater  detail  and  make 
notes  for  the  afternoon  critique  and  discussion 
among  themselves. 

In  choosing  panelists  from  a roster  of  50,  an 
attempt  is  made  to  match  areas  of  interest  and 
expertise  with  the  areas  the  particular  agency 
serves.  A former  Army  officer  who  is  a top 
graphics  designer  was  called  in  for  the  evalu- 
ation of  the  Army’s  graphics  program,  and  a 
radio  station  owner  for  the  Federal  Communi- 
cations Commission  evaluation.  Every  panel 
has  at  least  one  government  representative. 
Other  aspects  of  the  evaluation  are  flexible. 


It  may  not  be  possible — as  in  the  case  of  the 
Smithsonian  Institution's  National  Zoo — to 
hold  the  evaluation  at  the  Endowment's  facili- 
ties. And  two  others — the  Central  Intelligence 
Agency  and  the  State  of  Colorado — were 
hosts  for  on-site  evaluations  of  their  graphics 
programs. 

The  findings 

The  afternoon  session  is  filled  with  a critical 
evaluation  of  the  agency’s  program.  Honest 
efforts  are  made  by  each  panelist  to  delve  into 
the  problems  and  to  come  up  with  possible 
solutions  to  aid  the  agency  in  making  a more 
readable  product  and  in  saving  planning  time, 
effort,  and  money. 

During  the  evaluation  of  the  NASA  program, 
Alvin  Eisenman  of  Yale  University  observed, 

. . . “the  basic  materials  were  fascinating:  a 
good  designer,  making  a manual,  would  result 
in  an  enormous  difference  here.” 

Paul  Rand,  a graphics  designer,  com- 
mented, “It  is  my  impression  that  problems  of 
this  kind  cannot  be  resolved  by  conferences 
or  large  committees.  Face  to  face  ...  is 
necessary.” 

In  a general  observation  during  the  evalua- 
tion of  the  Agency  for  International  Develop- 
ment, Robert  Mulcahy  of  the  National  Zoologi- 
cal Park,  said,  “The  agency  must  understand 
that  the  correct  use  of  design  process  . . . 
might  initially  cost  more,  but  that . . . produc- 
tion costs  will  decrease  enormously  as  quality 
will  increase  consistently." 

Don  Kubly  of  the  Art  Center  College  of  De- 
sign also  made  the  general  observation  that 
inexpensive  paper  can  work  “beautifully  if 
thoughtfully  used."  He  added,  "Standardiza- 


The  Marine  portfolio  included  armbands  and  medals  . . . 


posters  designed  by  an  advertising  agency  .as  well  as  publications  and  forms  designed  by  staff. 
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Graphics  in  Progress 


Produce  Coordinated 
New  Graphics. 


Develop  Coordinated 
Design  System  and 
Begin  Implementing. 


Hire  Design  Consultant; 
Hire  Full-Time  Art  Director; 
or  Other  Actions. 


Efforts  at  In-House 
Design  Improvement. 


Evaluated  But  No 
Program  Implemented. 


Recently  Evaluated: 
Agency  for 

International  Development 
Equal  Employment 
Opportunity  Commission 
Marines 

National  Endowment 
for  the  Humanities 
University  of  the 
District  of  Columbia 
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tion  of  things  can  bring  order  and  . . .must  not 
be  dull  at  all.” 

Praise,  too,  comes  from  the  design  panel  as 
Harry  Diamond  of  Exxon  Corp.  said  that  the 
use  of  one  color  can  be  “excellent  with  aware- 
ness of  limits.” 

During  the  Marine  Corps  evaluation,  MIT’s 
Jacqueline  Casey  said  she  felt  “impressed" 
by  the  Corps'  modest  reports.  “There’s  been  a 
real  effort  to  standardize  them,"  she  said.  “I 
sense  in  all  of  them  a real  pride.  It’s  because 
they  are  the  elite  and  they  know  it." 

Based  on  the  panelists’  comments,  a report 


is  drafted  and  discussed  with  the  agency 
liaison  before  it  is  presented  for  high-level 
consideration. 

The  program  is  viewed  as  a catalyst  in  im- 
proving the  design  process.  No  attempt  is 
made  to  force  a solution  on  an  agency. 

The  commitment 

An  agency’s  commitment  to  upgrade 
graphics  may  take  several  forms.  The  most 
significant  is  authorizing  a design/communi- 
cations specialist  to  collaborate  with  adminis- 
trators and  designers  on  an  overall  communi- 
cation system.  In  all  instances,  however,  the 


decision  to  proceed  is  made  by  top  manage- 
ment, after  duly  considering  how  the  sug- 
gested course  can  be  translated  into  person- 
nel and  resources  available  for  the  effort. 

Once  the  commitment  is  made,  it  sets  off  a 
series  of  actions,  depending  on  the  agency 
and  its  requirements.  The  design  activity  usu- 
ally becomes  a center  of  attention,  with  com- 
municators and  designers  playing  leading 
roles.  Contracting  and  purchasing  officials 
may  be  consulted  to  help  prepare  proposals, 
if  required,  according  to  commonly  accepted 
procedures.  It  is  the  time,  also,  that  many 


EEOC  panelists  Donald  Crews,  Carl  Ramirez,  and  Rita  Sue  Siegel  EEOC's  Carey  Wren  presented  a videotape  forevaluation.  Using  a scale  of  0 to  10,  panelists  rate  each  item. 
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agency  heads  fully  inform  staff  of  the  results, 
and  apprise  them  of  how  contemplated  ac- 
tions will  relate  to  their  particular  areas  of  work. 
The  implementation 
When  an  agency  implements  a graphics 
program,  the  design/communication  spe- 
cialist it  selects  spends  substantial  time  on 
research,  analysis,  and  interviews — before 
any  new  designs  are  produced.  As  with  Jus- 
tice, NASA,  HUD,  ACTION,  and  many  others, 
the  results  are  embodied  in  a report  that  calls 
attention  to  problem  areas  and  poses  ways  to 
solve  them.  One  agency,  using  the  report  as  a 


basis,  found  that  reformatting  pages  could 
reduce  paper  use  by  50%.  Another  found  that 
it  could  realize  substantial  savings  by  reduc- 
ing the  number  of  trim  sizes  for  its  publica- 
tions. 

Subsequently,  new  graphics,  and  guide- 
lines for  using  them,  are  developed  to  ac- 
commodate the  agency's  needs.  On  ap- 
proval, they  are  gradually  phased  in  as  old 
inventories  are  depleted.  The  guidelines  are 
incorporated  in  a graphics  communication 
standards  manual  that  serves  as  a working 
tool  to  prepare  designs — and  to  implement 


and  monitor  results.  To  date  1 8 agencies  have 
standards  manuals — or  are  preparing  them. 

Much  remains  to  be  done  Some  25  agen- 
cies, including  the  District  of  Columbia  gov- 
ernment, are  yet  to  be  evaluated  Second- 
round  evaluations  are  also  being  planned  for 
some  agencies. 

Though  the  staff  reaches  out  to  agencies, 
invitations  are  not  necessary,  as  some  agen- 
cies know.  The  program  invites  queries  and 
requests  for  assistance. 

Call  the  program  at  (202)  634-4286or  (202) 
797-7770. 


Design  specialists  produced  reports  for  ACTION,  and  other  agencies.  New  zoo  graphics  . . . in  place.  New  EPA  graphics  . undergo  tests 
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The  National  Air  and  Space  Museum's  new  sculpture 


Task  lighting  fixtures  are  being  evaluated. 


Design  briefs 

GSA  saves  money  . $1 1 million  in  build- 
ing design  and  construction  was  saved  dur- 
ing the  past  three  years  by  the  General  Ser- 
vices Administration's  Value  Management 
Program,  according  to  the  National  Research 
Council’s  Building  Research  Advisory  Board 
It’s  a return  on  investment  of  more  than  $8  for 
every  $1  spent  on  the  program  GSA  uses 
value  management — a systematic  effort  to  de- 
liver a product  at  the  lowest  cost  without  delay 
or  sacrifice  in  quality — in  construction  proj- 
ects, supply  purchases,  computer,  and 
paperwork  management  operations 

Washington  resource  Pictorial  Re- 
sources in  the  Washington,  D C , Area,"  com- 
piled by  Shirley  L.  Green  with  the  assistance 
of  Diane  Hamilton,  for  the  Federal  Library 
Committee,  is  available  from  the  publisher, 
the  Library  of  Congress,  for  $5.75. 

New  mural  resource  Just  off  the  press, 
from  the  Public  Art  Workshop,  is  a list  of  books 
and  articles  about  “particularly  significant  or 
useful"  murals.  It  is  free  from  the  Workshop  at 
5623  W Madison  Street,  Chicago,  III  60644. 

. . . For  sale  ($5.95  softcover,  $10.95 
hardcover)  is  the  "Mural  Manual,"  a "how  to" 
book  on  murals  for  "the  classroom,  commu- 
nity center  and  street  corner.” 

First  murals  since  ’42  Four  murals  by 
New  York  State  artist  Jack  Beal  were  unveiled 
at  the  new  Department  of  Labor  Building,  200 
Constitution  Avenue,  N.W.,  Friday,  March  4 
They  are  the  first  new  murals  in  a Washington 
Federal  office  building  since  1942.  The  four 
12-foot  by  12-foot  murals  depict  American 
workers  in  the  1 7th,  1 8th,  1 9th,  and  20th  cen- 


turies. They  were  commissioned  by  GSA’s  Art 
in  Architecture  Program,  with  the  cooperation 
of  the  Department  of  Labor  through  its  Bicen- 
tennial Office. 

GSA  Design  Action  Center  Center 
Director  Erma  Striner  is  preparing  a proposal 
for  "decision-makers  in  various  government 
agencies,  " which  will  be  reviewed  by  the  Cen- 
ter's advisory  panel.  Its  thrust  will  be  "the  need 
for  an  effective  environmental  design  re- 
search utilization  process.” 

Task-lit  evaluation  The  energy  conser- 
vation potential  of  task-lit  systems  furniture  is 
being  evaluated  for  a demonstration  project 
launched  last  fall  by  GSA  Site  of  the  project  is 
the  Norris  Cotton  Building  in  Manchester,  N.H. 
The  Energy  Research  and  Development  Ad- 
ministration, the  National  Bureau  of  Stand- 
ards, and  the  Department  of  Housing  and 
Urban  Development,  whose  regional  office 
personnel  occupy  the  demonstration  space, 
are  partners  in  the  project.  GSA  estimated  last 
fall  that  use  of  task  lighting  could  reduce  en- 
ergy consumption  by  more  than  30  percent 
and  the  lighting  load  by  more  than  50  percent. 

Park  centers  study  E H Zube,  J.  F 
Palmer,  and  J.  H.  Crystal  have  shown,  once 
again,  that  implementing  a design  process 
really  pays  off — in  this  case  with  the  growing 
popularity  of  visitors'  centers  in  national  parks 
across  the  country.  They  selected  1 2 centers 
to  provide  direct  feedback  to  the  design 
process.  The  ultimate  test,  they  said,  would  be 
a center's  ability  to  satisfy  the  needs  and 
values  of  all  users  Findings  provided  strong 
support  for  the  planning  design  process  and 
the  use  of  a design  team  consisting  of  an 
architect,  landscape  architect,  interior  de- 


signer, and  exhibit  designer.  The  technical 
report  is  available  at  no  charge  from  the  Den- 
ver Service  Center,  7200  West  Alameda, 
Denver,  Colo  80226. 

Conferences  The  American  Society  of 
Interior  Designers  National  Conference  and 
International  Exhibition  of  Designer  Sources 
will  take  place  July  22-25  in  Houston,  Texas,  at 
the  Hyatt  Regency  and  Sheraton  Houston 
Hotels..  . The  Aspen  Design  Conference  77 
will  take  place  in  Aspen,  Colorado,  June 
12-17. 

Design  library  The  American  Society  of 
Interior  Designers  last  fall  donated  its  library  to 
the  Cooper-Hewitt  Museum  along  with  a 
$65,000  check  “to  help  defray  the  expenses 
of  maintaining  a library,  and  to  assist  in  prepar- 
ing a national  interior  design  bibliography.” 
According  to  the  Society's  newsletter,  the 
books  will  be  available  nationally  when  the 
computer  cataloging  and  bibliography  are 
completed. 

Furniture  standards  The  March  1 Fed- 
eral Register  lists  a proposed  change  in  rules 
of  office  furniture  use  standards  promulgated 
by  GSA.  Briefly,  “executive  type  wood  office 
furniture  . . . shall  be  limited  to  personnel  at 
grade  GS-1 5 and  above.  . ."Also  “personnel 
at  all  grade  levels  are  authorized  to  use  the 
contemporary  concept  of  office  design 
[which]  emphasizes  open  planning  through 
the  use  of  free-standing  screens  in  lieu  of  fixed 
partitions,  a less  formalized  alignment  of  furni- 
ture and  increased  attention  to  coordinated 
color  schemes.” 

Federal  architecture  hearings  Wolf  von 
Eckardt,  architecture  critic  for  The  Washing- 
ton Post,  was  among  witnesses  who  ap- 


"Industry1  and  "Technology " are  two  new  murals  unveiled  in  the  lobby  of  the  Labor  Department.  Claes  Oldenburg's  "Batcolumn"  under  construction 
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The  Auditor's  Building  is  scheduled  for  multiple  use. 


Seminar  Faculty:  Rudolph  de  Harak  Jay  Maisel 


Joel  Katz  Kurt  Klein  Keith  Godard 


peared  before  a Senate  panel  examining 
ways  to  improve  Federal  architecture.  Other 
witnesses  included  representatives  from  the 
Federal  Design  Improvement  Program,  the 
American  Institute  of  Architects,  and  the  Har- 
vard Graduate  School  of  Design.  The  Senate 
Public  Works  Subcommittee  on  Public  Build- 
ings heard  suggestions  for  design  competi- 
tions and  new  directions  for  the  arts-in- 
architecture  program.  Most  of  the  other  dis- 
cussion centered  around  implementation  of 
the  new  Public  Buildings  Cooperative  Use  Act 
(P.L.  94-541 ).  The  hearing  record  is  expected 
to  be  ready  now. 

GSA  cooperative-use  projects  The 

General  Services  Administration  has  initiated 
architect  selection  for  two  cooperative-use 
projects  in  Washington  under  Public  Law  94- 
541 . The  Old  Post  Office  building  on  Pennsyl- 
vania Avenue  will  be  a multiple-use  facility,  the 
first  under  the  new  law.  Three  designers  will 
be  chosen  from  those  applying  to  produce 
conceptual  schemes.  Final  selection  will  be 
based  on  a comparative  evaluation  of  the 
schemes.  The  other  project,  which  will  use  the 
conventional  architect  selection  process,  is 
the  Auditors  Building,  a turreted,  red-brick, 
neo-Romanesque  structure  across  the  street 
from  the  Agriculture  Department  on  14th 
Street,  S.W. 

Old  buildings  search  The  Advisory 
Council  on  Historic  Preservation  is  searching 
for  significant  old  buildings  in  cities  where 
GSA  is  surveying  the  need  for  Federal  work 
space.  This  cooperative  effort  is  also  under  a 
provision  of  Public  Law  94-541 . 

FBI  multiple  use  Sen.  Robert  T.  Stafford 
(R-Vt.)  has  written  FBI  Director  Clarence  Kel- 


ley suggesting  there  be  art  exhibits,  concerts, 
and  a cafe  in  the  courtyard  of  the  J.  Edgar 
Hoover  FBI  Building.  The  FBI  is  studying  the 
recommendations. 

Highlights  from  the 

3rd  Studio  Seminar  Schedule 

Listed  below  are  excerpts  from  the  upcom- 
ing Studio  Seminar  sponsored  by  the  Arts  En- 
dowment’s Federal  Design  Improvement  Pro- 
gram. The  Seminar,  to  be  held  June  5 through 
1 1 at  the  Philadelphia  College  of  Art,  is  open  to 
photographers,  editors,  and  printing  officers, 
as  well  as  graphics  and  exhibits  designers 
and  design  supervisors. 

Applications  are  being  accepted  through 
May  6. 

For  further  information,  call  Thomas  Bay 
at  (202)  797-7770. 

June  5 

Reception,  Philadelphia  Art  Directors  Club 
Exhibition,  The  Galleria,  Center  Square 
Building. 

June  6 

Rudolph  de  Harak,  designer,  NYC,  Andrew 
Carnegie  Prof,  of  Design,  The  Cooper  Union; 
“Designer's  responsibility  of  content  and 
meaning — and  how  they  affect  the  image  you 
create.’’ 

June  6-10 

Ken  Hiebert,  Prof,  of  Design,  PCA;  “Design 
systems  methodology — rational  development 
of  the  visual  system  and  the  visual  statement.  " 
Jay  Maisel,  Photographer,  NYC;  “Hey,  look!’’ 
June  7 

Norman  Sanders,  printer,  Adjunct  Prof,  of 
Design,  the  Cooper  Union,  NYC;  “Federal 


printing  procurement  and  design  excel- 
lence— can  they  co-exist?’’ 

Photographers'  critiques  of  recent  work. 
Kerin  Keating,  photographer,  Philadelphia. 
Ron  Walker,  photographer,  Philadelphia 
Charles  Isaaks,  photographer,  Philadelphia. 
Editors/Design  Supervisors/Printing  Officers 
Workshop. 

Peter  Smith,  Communications  Specialist, 
Washington,  DC;  “More  on  the  designer- 
editor  relationship. " 

June  7,  8,  9,  10 
Designers  Workshops 
Norman  Sanders,  “Photography  from  the 
offset  lithographer’s  point  of  view. " 

Kurt  Klein,  Projects  Manager.  Center  for  Ad- 
vance Research  in  Design,  Chicago,  “Pro- 
duction methods.’’ 

Designers’  critiques  of  recent  work.  Joel  Katz, 
Keith  Godard,  PCA,  Henry  Pujol 

Photographers  Studio  and  Workshops. 

Kerin  Keating,  Lecturer  in  Graphic  Design  & 
Photography,  PCA 
June  1 1 

At  A tour  of  historical  & contemporary 
Philadelphia,  John  Lawson,  architect,  Mitchell 
& Giurgola,  Philadelphia. 
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